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GENERAL AVIATION MANUFACTURERS ASSOCIATION

The General Aviation Manufacturers Association (GAMA) is a
national trade association representing 50 manufacturers of fixed-wing
aircraft, engines, avionics, and components. In addition to building nearly
all the general aviation aircraft flying in the United States today, GAMA
member companies also operate aircraft fleets, airport fixed-based opera-
tions, pilot training and maintenance technician training facilities across
the nation.

e General aviation aircraft range from two-seat training aircraft to
intercontinental business jets.

e General aviation is estimated to be a $18 billion industry, generating
more than $64 billion annually in economic activity.

e General aviation exports nearly one-quarter of its production and leads
the world in development of new technology aircraft.

e General aviation aircraft fly over 32 million hours (nearly two times
the airline flight hours), and carry 166 million passengers annually.

e Approximately 70 percent of all the hours flown by general aviation
aircraft are for business and commercial purposes.

¢ More than 5,400 communities rely exclusively on general aviation for
their air transportation needs (scheduled airlines serve about 600).

* Most people learn to fly in a general aviation aircraft.

Headquartered in Washington, DC, GAMA represents the interests
of its members before the United States Congress, the Department of
Transportation,
the Federal Aviation Administration, and other federal and state govern-
ment agencies directly concerned with the air transportation system. It
also maintains close working relationships with other associations repre-
senting various facets of the aviation community.

Through its public information and education programs, GAMA
promotes better understanding of the air transportation environment and
the important role general aviation plays in the national economy and in
serving America’s transportation needs.
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EXPAND INTERNATIONAL MARKET

Through its International Affairs Committee, GAMA will
strive to open new international markets, promote
uniform international standards and operating rules,
and ensure that US companies have the opportunity to
compete on a level international playing field.

PROTECT ACCESS TO AIRPORTS AND AIRSPACE

As in the past, keeping our nation’s airports and airspace
open and available to general aviation will be a top
priority for GAMA.

DEFEND GENERAL AVIATION REVITALIZATION ACT

The General Aviation Revitalization Act reversed the
downward spiral of general aviation and set the stage
for the industry’s remarkable resurgence. Making sure
that courts interpret and apply this important law as
Congress intended will be the primary focus of GAMA’s
Legal Issues Committee.

PROMOTE SAFETY

Through its Safety Affairs Committee and its participa-
tion in the FAA's Safer Skies initiative, GAMA will
continue to apply its energy and resources to the
promotion of general aviation safety.

IMPROVE CERTIFICATION PROCESS

Through its Technical Policy Committee and its position
on industry/government working groups, GAMA will
work to improve the process through which aviation
products are certified.

2001 GAMA AGENDA

FACILITATE AVIATION RESEARCH

GAMA will continue to be the industry leader in facilitat-
ing NASA and FAA research programs designed to bring
innovative technologies to the general aviation market.

ASSIST NAS MODERNIZATION EFFORT

Through its Flight Operations Policy Committee, GAMA
will assist the Federal Aviation Administration in its
efforts to modernize our National Airspace System (NAS)
so that it will continue to be the best in the world.

ADVOCATE BENEFITS OF GA

Through its Public Affairs Committee, GAMA will educate
policy makers, opinion leaders and the general public
about the vital role general aviation plays in our national
economy and air transportation system. We will also
continue our efforts with the National Business Aviation
Association on our joint advocacy program “No Plane.
No Gain.”

ENSURE ADEQUATE FAA FUNDING

Last year, GAMA helped lead an industry-wide effort to
pass AIR 21, landmark legislation designed to increase the
amount of federal funding for aviation. This year, GAMA
will work to make sure that AIR 21 is implemented as
intended.

GENERATE NEW PILOTS

New pilots are the lifeblood of general aviation. With that
in mind, GAMA will continue its enthusiastic support of
BE A PILOT, an industry-wide program designed to
educate the public about flying and increase the number
of persons learning how to fly.
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2000 MARKET REVIEW
by dward M. Bolen

February 7, 2001

Historians and scientists maintain that 2000 was the last year of the old millennium. The
general public, on the other hand, embraced 2000 as the first year of the new millennium.

At a time when Washington is filled with talk about the need to focus on things that unite
rather than divide the country, GAMA would like to offer a view of 2000 upon which we
should all be able to agree—it was a great year for general aviation.

TOTAL SHIPMENTS

[n 2000 US manufacturers shipped a grand total of 2,816 general aviation airplanes.
That is up 12.5 percent from the 2,504 units shipped in 1999.

2000 was the sixth straight year in which general aviation shipments increased. Since
passage of the General Aviation Revitalization Act in 1994, we have seen a three-fold
increase in airplane shipments.

PISTON-ENGINE AIRCRAFT

Looking at the shipment numbers in a little more detail we see that a total of 1,913
piston-engine airplanes were shipped last year. That is a 9.4 percent increase over 1999.

Single-engine shipments increased 10.8 percent, from 1,634 airplanes in 1999 to 1,810
in 2000.

Multi-engine piston shipments actually dropped by 11 units, from 114 airplanes in 1999
to 103 in 2000.

TURBINE-ENGINE AIRCRAF

Shipments of turbine-engine airplanes also grew in 2000. A total of 903 turbine airplanes
were shipped last year. That is a 19.4 percent increase over 1999.
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Turbofan shipments increased 13.7 percent from 517
units in 1999 to 588 units in 2000. Turboprop ship-
ments increased 31.8 percent from 239 units in 1999 to
315 units last year.

TOTAL BILLINGS

Strong shipment numbers usually lead to strong billing
numbers. In 2000, the general aviation industry once
again set a new all-time record for billings.

Total billings for 2000 were $8.6 billion. That is up 9.1
percent from 1999.

This is the fifth straight year in which the industry has
set a new all time record for billings. Since the early
1990s, billings for new general aviation airplanes have
nearly quadrupled.

EXPORTS

The United States is by far the best market for general
aviation. However, we are seeing a continuing worldwide
demand for general aviation products.

Last year, the number of airplanes US manufacturers
shipped to overseas destinations increased slightly from
562 units in 1999 to 569 units in 2000. Billings for
those exports were $1.8 billion, down 28.6 percent from
the previous year.

Overall exports accounted for 20.2 percent of total
airplane shipments in 2000 and 20.9 percent of total
industry billings.

Looking at the world market, most manufacturers found
the European market to be a little softer in 2000 due, at
least in part, to the relative weakness of the euro to the
dollar.
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However, Latin America, Africa, and the Middle East
were all rated as strong markets.

Asia is still not much of a market for general aviation but
we are seeing signs of progress. GAMA and NBAA are
making headway in our efforts to improve general
aviation access to Japan. In addition, we saw a notice-
able increase last year in the number of Chinese aviation
officials visiting the United States to learn about general
aviation. We think the Chinese are beginning to under-
stand that general aviation can be a valuable tool in their
efforts to open the western part of the country to eco-
nomic development.

NEW AIRPLANES

2000 was another exciting year for new airplane models
both in terms of deliveries and announcements.

In 2000, Cessna began making deliveries on three new
additions to its highly successful Citation family of
business jets: the CJ1, the CJ2, and the Encore. The New
Piper Aircraft began delivering its sleek new single-
engine turboprop—the Malibu Meridian. And we saw
deliveries begin on several new piston models including
the Commander 115 and the Lancair Columbia 300.

At the NBAA Annual Meeting and Convention in New
Orleans, two new business jet models were announced.
Gulfstream introduced the GV-SP and Raytheon intro-
duced the Hawker 450.

The announcements at NBAA are in addition to the new
airplane announcements that were made during the
course of the year by companies like Cirrus, Eclipse,
Lancair and Adams.

PILOT POPULATION

Of course, all these exciting new airplanes need pilots—
they are the foundation of general aviation.

Last year the FAA changed the process it uses to track the
active pilot population. That change makes it difficult to
accurately compare pilot statistics from one year to
another. However, all indicators suggest that the pilot
population remained stable in 2000.




The good news is that having a stable pilot population is
much better than the situation we had in the early 90s
when the pilot numbers dropped every year. But the
reality is that we still need more pilots than we have
today.

In order to address this challenge the BE A PILOT
program is set to move to a higher level. Key to that is
the recent hiring of Drew Steketee as the program'’s
president and CEO. As many of you know, Drew is an
industry veteran with nearly three decades of experience
in public relations and public education campaigns.
Under his direction, BE A PILOT will
build stronger relations with flight
schools, generate greater public
awareness of its learn-to-fly
™ v offer, and continue a remark-
STOP DREAMING, START FLYING." o hlz
ably efficient advertising

H[ H PI |_” I effort on cable television.

CORPORATE FLIGHT DEPARTMENTS

While it is critical for the industry to have a strong pilot
population, it is also important for us to have U.S.
companies opening flight departments and utilizing
general aviation as a business tool. According to statistics
provided by AvData, Inc., the total number of flight
departments in the United States increased by almost 6
percent last year.

Today there are approximately 9,279 flight departments
in the United States operating 13,985 general aviation
aircraft.

FRACTIONAL OWNERSHIP PROGRAMS

Fractional ownership programs continue to be a signifi-
cant factor in the growth of the general aviation industry.

The number of individuals and companies in the United
States that own a fractional share of an aircraft increased
by nearly 61 percent in 2000, from 1,634 to 2,624.

The number of aircraft in fractional programs grew 39
percent in 2000, from 392 to 546.

GAMA member companies are reporting that approxi-
mately 15 percent of their turbine deliveries last year
were to fractional programs.

CHARTER ACTIVITY

Of course, an individual or company does not have to
own all or even part of an airplane to enjoy the benefits
of general aviation. General aviation airplanes can be
rented or chartered.

According to Air Charter Guide, charter activity in the
United States increased by 12 percent in 2000.

The simultaneous growth in traditional flight depart-
ments, fractional programs and charter activity shows
that companies and individuals, whether they are
general aviation veterans or new to the community, are
finding and utilizing the business aviation solution that
is most appropriate for their particular transportation need.

FLIGHT ACTIVITY

As you would expect, general aviation instrument
operations at combined FAA and contract tower airports
increased last year, up 1.8 percent. General aviation
instrument operations have now increased in 6 of the
last 7 years, with a total activity gain over that period of
nearly 20 percent.

SAFETY

Perhaps the most positive trend we are seeing in general
aviation is that over the past several years while GA
activity has been going up, general aviation accidents
have been going down.
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According to preliminary statistics from the National
Transportation Safety Board, last year the total number
of general aviation accidents dropped by almost 4
percent to their lowest level in history.

Like most good things, the positive safety trend in
general aviation did not just happen. It is the result of
considerable effort over a number of years by the general
aviation community.

Today, virtually all of the general aviation associations
have safety outreach programs. At GAMA, for example,
we provide fuel grade decals that have proven effective in
decreasing misfueling accidents.

In addition, the industry is continuing its work with the
FAA on the Administrator’s Safer Skies initiative. We are
implementing programs to address controlled flight into
terrain and weather-related accidents. We are also
beginning a program to reduce runway incursions at
congested airports.

It is rewarding for everyone in the general aviation
community to see that these safety initiatives are yield-
ing positive results.

EMPLOYMENT

One of the promises of the General Aviation Revitaliza-
tion Act was that it would spur the creation of new
manufacturing jobs at US companies. It has certainly
done that.

Employment was up 6.7 percent at GAMA member
companies in 2000. This marks the industry’s sixth
straight year of employment growth at GAMA’s member
companies.

AIRPORTS

If there is an area of disappointment in 2000, it is that
we continue to see more general aviation airports closing
than opening. Last year, we had a net loss of six public
use airports in the United States.

Fortunately, the entire general aviation community
recognizes the critical importance of our airport infra-
structure and we are actively working both separately
and collectively to preserve it.
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NBAA has played a leadership role in this area by filing
lawsuits to prevent what we believe are unlawful
restrictions on business jets at the Van Nuys and Naples
airports. GAMA is among those who have joined NBAA
in those suits.

AOPA, whose Airport Support Network has proven so
instrumental in keeping airports open all across the
country, ran a series of advertisements over the holidays
on the Weather Channel which used the tag line
“America’s pilots care about local community airports.
You should, too!” Those ads reached over 18 million
people.

NATA has released a list of what it believes are the 100
most important GA airports in the country. Among
other things, the list is designed to help people under-
stand that their local airport is part of a national system
rather than an isolated slab of concrete.

One of the things the general aviation community did
last year in passing AIR 21, the legislation that increased
the amount of federal funding for airports by 64
percent, was show just how much we can accomplish
when we work together. [ am confident that by continu-
ing to work together on this key industry effort we will
have success in preserving and enhancing our nation'’s
network of general aviation airports.

(ONCLUSION

Looking back at 2000, it is clear it was a wonderful year
for general aviation. By virtually every measure the
industry did extremely well. In fact, in some ways it
could be argued that 2000 was the best year ever for
general aviation.

—




GAMA President Ed Bolen testifies before the House Aviation Clay Jones, President of Rockwell Collins; Ed Stimpson, U.S.

Subcommittee about future aviation technology with Dr. Bruce Ambassador to ICAQ:; GAMA President Ed Bolen: and Marshall
Holmes of NASA and Sam Williams, Chairman and CEO of Larsen, President and COO of BFGoodrich Aerospace at a
Williams International. 5/00 GAMA reception. 2/00

NTSB Board Chairman Jim Hall and Member John
Goglia join GAMA's Board of Directors at a reception in
Washington. 8/00

Senator Jim Inhofe (R-OK) talks to GAMA Vice
Chairman Ray Siegfried and GAMA President Ed
Bolen at the 2000 Annual Industry Review and
Outlook Briefing. 2/00

e

BE A PILOT's Board of Directors meet at NBAA’'s Annual
Convention. Many of GAMA's Board of Directors also serve on
the BE A PILOT Board. 10/00

FAA Administrator Jane Garvey, GAMA President Ed
Bolen, GAMA Chairman Chuck Suma, and Bob
Vilhauer of Boeing Business Jets, discuss industry
issues during a break at a GAMA Board of Directors
meeting. 2/00

GAMA Chairman Chuck Suma welcomes U.S. Representative
Bill Lipinski (D-IL), Ranking Democrat on the House Aviation
Subcommittee, to a GAMA Board of Directors Meeting. 8/00
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U.S. Senator Jay
Rockefeller (D-WV),
Ranking Democrat on
the Senate Aviation
Subcommittee,
addresses the GAMA
Board of Directors.
2/00
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Senior officials from GAMA and FAA met in Tokyo with
Mr. Kenichi Fukaya, Director General of Japan's Civil
Aviation Bureau to discuss GA access at airports in
Japan. 9/00

a
Aulation

ot
i 21

House Transportation and Infrastructure Chairman Bud
Shuster (R-PA) urging support for landmark aviation
legislation known as AIR 21. Leaders of the aviation
community stand behind Chairman Shuster in support of
the legislation. 2/00

GAMA with a delegation from China who traveled to Oshkosh to

learn about general aviation in the United States. 8/00 (Photo by:
Hilary Laurensen, EAA)

| §t

Members of the FAA Management Advisory Committee (MAC)
meet with FAA Administrator Jane Garvey and DOT Deputy

Secretary Mort Downey. General aviation is represented on the
MAC by GAMA President Ed Bolen. 6/00

NASA Administrator Dan Goldin views the Williams
International exhibit at AirVenture Oshkosh with Gregg

Williams and GAMA President Ed Bolen. 8/00
(Phato by: Donna M. Bushman)

GAMA's Vice President of
Engineering and
Maintenance, Bill Shultz,
talks to the industry at
AirVenture Oshkosh about
aviation fuels. 8/00
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2001 MARKET OUTLOOK
by Michael A. Smith

February 7, 2001

As the numbers clearly demonstrate, the past several years have indeed been good ones
for general aviation, and they pose a very obvious question—can the growth continue?

I would like to share with you GAMA’s thoughts on the growth question. I would also
like to talk about a change that is taking place in the way general aviation airplanes are
being manufactured today. Finally, I want to discuss one of the key challenges facing
everyone in aviation—system delays.

INDUSIRY GROWTH

[t would probably be fair to say our country is entering 2001 with greater sense of
anxiety about the economy than we have had in the last several years. That anxiety has
caused some to wonder what the future might hold in store for general aviation.

Although manufacturers certainly appreciate the role the economy plays in airplane
sales, GAMA member companies are confident the growth will continue in 2001.

One reason for our optimism is that virtually all of GAMA’s members are entering the
year with airplane orders that far exceed their current year’s production capacity, and
their order books are continuing to grow.

In addition, deliveries will begin this year on two new models of aircraft—the Premier I
by Raytheon and the BBJ2 by Boeing Business Jets. We expect these new deliveries to
have a positive impact on the annual shipment and billing numbers.

At GAMA, we also think the growth will continue because we believe the business case
for general aviation remains strong.

One of the things we find when we talk to our customers is that companies are using
business aviation to be more effective and efficient. They are also using it because it
provides a degree of safety, security, reliability and flexibility not available in any other
mode of transportation.

GENERAL AVIATION MANUFACTURERS ASSOCIATION » WWW.GENERALAVIATION.ORG




These advantages of business aviation will not go away
even if the economy slows. In fact, some might argue
that the pressure a slowing economy would place on
companies to increase their productivity could actually
cause an increase in the utilization of business aviation.

In the past, shareholders or financial analysts might
have questioned the use of business aviation in a
slowing economy. But that attitude has largely changed,
and a lot of the credit goes to NBAA and GAMA for the
success we have had with our joint advocacy program
“No Plane. No Gain.”

You will recall when the program was launched in 1993,
Arthur Andersen's Business Aircraft Performance Study
found companies that utilized business aviation
returned more to shareholders than companies that

did not. The study has just been updated and Arthur
Andersen has found what was true in 1993 is still true
today—business aviation is good for shareholders.

According to Arthur Andersen,, business aircraft satisfy
“management’s need for greater organizational agility,
knowledge integration and transaction speed.” Their
study goes on to say there are “often no ready substi-
tutes for business aircraft without diminishing company
performance or losing new business opportunities.”

In talking about business aviation, T want to be clear
that [ am not just referring to turbine aircraft. Piston
aircraft are used in business aviation, and at GAMA, we
think 2001 will be a good year for piston sales.

For piston manufacturers, the training market appears to
be particularly strong right now. AOPA recently sur-
veyed 122 flight schools of varying sizes and found a
strong majority reporting very good growth. [t seems
that with commercial airlines hiring general aviation
pilots at a record pace, there has never been a better time
for people interested in a career in aviation to get their
pilot certificate.

In addition to these reasons why we believe 2001 will be
another good year for general aviation, there is a posi-
tive change occurring in the way airplanes are being
manufactured that I think bodes well for our industry
now and in the future. It is a change toward more system
development and integration at the supplier level.

! Arthur Andersen, 2001, Business Aircraft in the New Economy: A
Shareholder Value Perspective
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In the past, airframe manufacturers looked to suppliers
for individual parts that the OEM would then put

together into an integrated system. Today, however, we
are seeing airframe manufacturers looking to suppliers
for more system development and product integration.

As a result, suppliers are now working together much
more closely than ever before—through partnerships,
joint ventures or mergers—to give airframe manufactur-
ers something they take out of the shipment box and
put on or in their airplanes.

The shift toward more system development and product
integration at the supplier level can be seen in every-
thing from power plants to cabin interiors to braking
systems. And it can be seen in both the piston and the
turbine market, although the trend has probably gone
further in the turbine market because there have been
more new airplane models developed in that area.

Perhaps nowhere is the shift more evident than in the
avionics market where advances in computing technolo-
gies related to digitization, miniaturization, faster speed
and more capacity are enabling the integration of
functions and features on a scale unimaginable just a
few years ago. Capabilities that used to require lots of
separate black boxes can now be accomplished with
fewer boxes, fewer parts and at less weight.

The benefits of system development and product
integration at the supplier level are many.

For suppliers it means more opportunity to exercise
vision and utilize expertise in developing solutions. It
also means more control over the environment in which
one’s products operate and greater flexibility in their
application.

For airframe manufacturers it means lower development
costs, reduced inventory, and shortened cycle times.
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For customers, having the suppliers do more develop-
ment and integration can often mean more innovative
products and robust systems. For example, virtually all
of the new airplane models have avionics suites that can
be upgraded by simply updating software as opposed to
replacing or modifying hardware. Moreover, if the
integrated system on a given airplane appears on more
than one model, owners will find their planes easier to
support since replacement parts will be more abundant
and maintenance technicians will be more likely to
recognize and be able to service the systems.

Although the degree to which system development and
product integration is taking place at the supplier level
varies from product to product and company to com-
pany, it seems clear that, in one form or another, this
concept will be a fundamental part of how we build
airplanes well into the future.

THE CHALLENGE

Now I would like to turn from the reasons why we
believe the industry will continue to grow to one of the
biggest challenges facing the general aviation community
today—system delays.

At first blush you might be wondering why the general
aviation community would see delays as one of its key
challenges. After all, the delays are largely at airports not
heavily used by general aviation. In fact, general aviation
represents less than 4 percent of the total activity at the
five most delayed airports in the United States.

Moreover, at some busy commercial airports, the general
aviation activity that does exist is often on runways that
are not being used by the commercial carriers.
Washington’s Reagan National Airport is a good case in
point. Those of you who are familiar with the airport
know that one of its runways is less than 5,000 feet in

length—too short for most commercial operations but
large enough to accommodate most general aviation
aircraft.

Still, it would be wrong for the general aviation commu-
nity to assert that delays are not its problem.

&
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For one thing, general aviation companies and their
customers are very heavy users of the commercial
airlines.

Another reality is that general aviation is a vital part of
an integrated air transportation system, and as such, we
have a responsibility to work with the broader aviation
community to make sure that our air transportation
system is the best it can possibly be.

At GAMA, we believe the appropriate response to the
delay problem is for everyone to work together to
increase—not ration—system capacity.

There are new technologies like GPS, ADS-B, Datalink,
WAAS and LAAS that can be very helpful in our efforts to
increase capacity. All of these technologies, which are
currently either in use, in trials or in development, are
important building blocks for improving our evolving
air system. The challenge for industry and the FAA is in
coming together to safely implement these technologies
as rapidly as possible so the nation can begin enjoying
the benefits they allow.

There are also a number of procedural steps we could
take to increase capacity without reducing safety such as
allowing independent approaches to closely spaced
parallel runways or approving more curved and seg-
mented approaches.
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And, of course, the most powerful weapon in reducing
delays is building new runways. If we could just get new
runways built at our most congested airports we could
increase system capacity by as much as 50 percent or
more.

In addition to building new runways at commercial
airports, our nation needs to invest in our reliever
airport system. | mentioned earlier that general aviation
represents less than 4 percent of the traffic at the five
most delayed airports. One reason the number is so low
is because general aviation can often utilize reliever
airports. But, if we don't invest in those reliever airports,
keep them open, and keep them free from onerous
operating restrictions, we are going to find ourselves
with no place to go but back to the commercial airports.

Getting the public to understand and appreciate the
need for new runways and airports is fundamental to
our ability to reduce delays. If we cannot get the general
public to support our efforts we will not be able to make
substantial progress in eliminating delays.

GAMA LEADERSHIP

At GAMA, we look forward to working with the rest of
the aviation community to meet the challenge of
reducing delays. I think we are well positioned to do so.

As many of you know, GAMA president Ed Bolen is
chairman of the FAA's Management Advisory Council
(MAC) which is designed to assist Administrator Garvey
in her efforts to make the FAA a more effective and
efficient agency.

In addition, I think GAMA has one of the strongest
lineups of committee chairmen in our association’s
history.

This year Ray Siegfried, the chairman and CEO of the
NORDAM Group, will be GAMA's vice chairman; Borge
Boeskov, president of Boeing Business Jets, will chair our
Technical Policy Committee; Clay Jones, president of
Rockwell Collins, will chair our Flight Operations
Committee; Bill Boisture, president and COO of
Gulfstream will chair our International Affairs Commit-
tee; Caroline Daniels, president and CEO of Aircraft
Technical Publishers, will chair our Safety Affairs Com-
mittee; Gary Hay, CEO of Cessna, will chair the Public
Affairs Committee; and Gilles Ouimet, president and
CEO of Pratt & Whitney Canada, will chair our Legal
Issues Committee.

CONCLUSION

[ am excited about the opportunity to work with these
individuals and all of you during my tenure as GAMA
chairman.

2001 is an exciting year and one of great opportunity.
Strong growth will continue, as evidenced by orders,
production, and delivery forecasts. In addition, suppliers
will continue to contribute more and more system
development and integration capability making aircraft
manufacturers even more efficeint. And finally, new
technologies will continue to advance and provide
innovative solutions to the systems delays that impact
everyone in aviation.

Together, I know we can meet the challenges of the year
ahead and make the promise of growth a reality.

GENERAL AVIATION MANUFACTURERS ASSOCIATION « WWW.GENERALAVIATION.ORG ]2




B

1||H“ I I
)

M

=)
=
=
=

2000 STATISTICS

TOTAL AIRPLANE
SHIPMENTS AND BILLINGS

1999 2000 Change

Shipments 2,504 2816 12.5%

Billings $7.8B $8.6B 9.1%

EXPORTS

1999 2000 Change

Shipments 562 569 1.2%

Billings $2.5B $1.8B -28.6%

s

Percentage of
Total Shipments

INDUSIRY £XPORTS

Percentage of
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PISTON-ENGINE AIRCRAFT

1999 2000 Change
Total Market 1,748 1,913 9.4%
 Single-Engine 1,634 1,810 10.8%
e Multi-Engine 114 103 -9.6%

TURBINE-ENGINE AIRCRAFT

1999 2000 Change

Total Market 756 903 19.4%
* Turbofan 517 588 13.7%
* Turboprop 239 315 31.8%
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AIRCRAFT TECHNICAL
PUBLISHERS

101 South Hill Drive
Brisbane, CA 94005-1203
(415) 330-9500
www,atp.com

AIRTECHNICS, INC.
230 Ida

Wichita, KS 67211
(316) 267-2849
www.airtechnics.com

AVIDYNE CORPORATION
55 Old Bedford Road
Lincaln, MA 01773

(781) 402-7400
www.avidyne.com

B/E AEROSPACE, INC.
4000 NW 36th Ave
Miami, FL 33142

(305) 633-6817
www.beaerospace.com

BOEING BUSINESS JETS

P.O. Box 3707

Seattle, WA 98124-2207

(206) 655-9800
www.boeing.com/commercial/bbj

CENTURY FLIGHT SYSTEMS, INC.
Municipal Airport

F.O. Box 610

Mineral Wells, TX 76088

(940) 325-2517
www.centuryflight.com

CESSNA AIRCRAFT COMPANY
P.O. Box 7706

Wichita, KS 67277-7706

(318) 517-6000
www.cessna.textron.com

COMMANDER AIRCRAFT
COMPANY

7200 NW 63rd Street
Bethany, OK 73008

(405) 495-2255
www.commanderair.com

CRANE AEROSPACE
3000 Winona Avenue
Burbank, CA 91504

(818) 526-2600
WWW.CTaneaerospace.com

CURTISS-WRIGHT CORPORATION
1200 Wall St. W

Lyndhurst, NJ 07071

(201) B96-9811
www.curtisswright.com

DECRANE AIRCRAFT
HOLDINGS, INC.

2361 Rosecrans Avenue
Suite 180

El Segundo, CA 90245
(310) 725-9123
www.decraneaircraft.com

DOWTY AEROSPACE YAKIMA
P.O. Box 9907

‘Yakima, WA 98909-0907

{509) 248-5000

www.dowty.com

DUKES AEROSPACE
9060 Winnetka Avenue
Morthridge, CA 91324
(818) 998-9811
www.dukesaerospace.com

FEDERAL MOGUL AVIATION, INC.
P.O. Box 686

Liberty, SC 29657-0686

(864) 843-1162
www.federalmogul.com

FLIGHTSAFETY INTERNATIONAL, INC.

Marine Air Terminal
LaGuardia Airport

New York, NY 11371-1061
(718) 565-4100
www.flightsafety.com

GARMIN INTERNATIONAL, INC.
1200 East 151st Street

Olathe, K5 66062

(913) 397-8200
www.garmin.com/aviation.html

BFGOODRICH AEROSPACE
Four Coliseum Centre

2730 West Tyvola Road
Charlotte, NC 28217-4578
(704) 423-7000
www.bfgoodrich.com

GULFSTREAM AEROSPACE
CORPORATION

P.O. Box 2206

Savannah, GA 31402-2208
(912) 965-3000
www.gulfstream.com

HAMILTON SUNDSTRAND
CORPORATION

One Hamilton Road

Windsor Locks, CT 06096

(860) 654-6000
www.hamiltonsundstrandcorp.com

HARTZELL PROPELLER INC.
One Propeller Place

Piqua, OH 45356-2656

(937) 778-4200
www.hartzellprop.com

HONEYWELL

P.O, Box 29003
Phoenix, AZ 85038-9003
(602) 231-1000
www.honeywell.com

JEPPESEN

55 Inverness Drive East
Englewood, CO 80112-5498
(303) 799-9090
www.jeppesen.com

KELLY AEROSPACE
P.O. Box 273

Airport Complex

Fort Deposit, AL 36032
(334) 227-8306
www.kellyaerospace.com

LEARJET INC.

P.C. Box 7707

Wichita, KS 67277-7707
(316) 946-2000
www.learjet.com

GAMA MEMBER COMPANIES

MEGGITT/S-TEC

One S-TEC Way

Municipal Airport

Mineral Wells, TX 76067-9236
(940) 325-9406
www.s-tec.com

MOONEY AIRCRAFT CORPORATION
Louis Schreiner Field

Kerrville, TX 78028

(830) 896-6000

WWW.mooney.com

THE NORDAM GROUP
510 5. Lansing

Tulsa, OK 74120

(918) 587-4105
www.nordam.com

PARKER HANNIFIN CORPORATION
Parker Aerospace

14300 Alton Parkway

Irvine, CA 92618-1898

(948) 833-3000

www.parker.com

PERKINELMER FLUID SCIENCES
11642 Old Baltimore Pike
Beltsville, MD 20705

(301) 937-8811
www.perkinelmer.com

THE NEW PIPER AIRCRAFT, INC.
2926 Piper Drive

Wero Beach, FL 32960

(561) 567-4361
www.newpiper.com

PPG INDUSTRIES, INC.
5430 San Fernando Road
Glendale, CA 91203
(818) 240-2020
WWW.ppg.com

PRECISION AEROSPACE
CORFPORATION

1100 Carillon Point
Kirkland, WA 98033

(425) 739-9997
WWW.pacpac.com

RAYTHEON AIRCRAFT COMPANY
P.O. Box 85

Wichita, KS 67201-0085

(316) 676-7111
www.raytheon.com/rac

ROCKWELL COLLINS, INC.
400 Collins Road, NE

Cedar Rapids, |A 52498-0001
(319) 295-1000
www.collins.rockwell.com

ROLLS-ROYCE

P.O. Box 420

Indianapolis, IN 46206-0420
(317) 230-2000
www.rolls-royce.com

SABRELINER CORPORATION
Pierre Laclede Center

7733 Forsyth Boulevard

Suite 1500

St. Louis, MO 63105-1821
(314) B63-6880
www.sabreliner.com

SIMUFLITE TRAINING
INTERNATIONAL, INC.
P.O. Box 619119

DFW Airport, TX 75261
(800) 527-2463
www.simuflite.com

SMITHS INDUSTRIES ACTUATION
SYSTEMS, INC.

110 Algonguin Parkway

Whippany, NJ 07981-1640

(973) 428-9898

www.si-act-sys.com

SPIRENT SYSTEMS WICHITA, INC.
8710 East 32nd Street North
Wichita, KS 67228

(316) 636-2000
www.spirent-systems.com

TELEDYNE CONTINENTAL MOTORS
P.O. Box 90

Mobile, AL 36601-0090

(334) 438-3411

www.tcmlink.com

TEXTRON, INC.

Textron Lycoming

652 Oliver Street
Williamsport, PA 17701
(570) 323-68181
www.lycoming.textron.com

TRW AERONAUTICAL SYSTEMS
1001 Nineteenth Street North
Suite 80D

Arlington, VA 22209

(703) 276-5100

www.trw.com

UNISON INDUSTRIES
7575 Baymeadows Way
Jacksonville, FL 32256
(904) 739-4000
www.unisonindustries.com

UNITED TECHNOLOGIES
CORPORATION

Pratt & Whitney Canada

1000 Marie-Victorin Boulevard
Longueuil, QC Canada J4G 1A1
{450) 677-9411
www.pratt-whitney.com

UNIVERSAL AVIONICS SYSTEMS CORP.
3260 East Universal Way

Tucson, AZ B5706

(520) 295-2300

WWW.UBSC.com

UPS AVIATION TECHNOLOGIES, INC.
2345 Turner Road SE

Salem, OR 97302

(B0D) 525-6726

www.upsat.com

WILLIAMS INTERNATIONAL
P.0O. Box 200

Walled Lake, MI 48390-0200
(248) 624-5200
www.williams-int.com

WOODWARD GOVERNOR COMPANY
P.O. Box 7001

Rockford, IL 61125-7001

(B15) BTT7-7442

www.woodward.com
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Make a career of it!

You always knew that leaming to ﬂy would take you places you only

dreamed of. Now, how far you go is up to you.
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ow entitling you to a special Introductory Fli

Take This Certificate to Your
Local Flight School for
the Adventure of Your Life!
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Lesson will be a hands- on experience you will never forget! .
A 4 . = Introductory Flight
So, if you want to really go places, stop dreaming, start flying _. Lesson for Just

WA

When activated, the bearer of this certificate may receive an Infroductory Flight
ng $35 to a participating BE A PILOT Program Flight School

STUDENT PILOT: 1. Clip th CALL 1-800-991-3331 and print
your actl\ratmn here

STOP DREAMING. START ELYING= ule an appointment with the p

BE A PILOT
www.beapilot.com
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